BEFORE THE
FEDERAL ELECTION COMMISSION

Jason Henry, Executive Director, Pennsylvania Democratic Party
229 State Street, Harrisburg, PA 17101

Complainant,
V.

David McCormick
One Glendinning Place
Westport, CT 06880

Respondent.
COMPLAINT

This complaint is filed pursuant to 52 U.S.C. § 30109(a)(1) against David McCormick
(“Respondent™). Mr. McCormick announced on December 20, 2021 that he was creating an
exploratory committee for Pennsylvania’s open U.S. Senate seat in the 2022 election. According
to media records, Mr. McCormick spent over $500,000 on December 20, 2021 for at least one
TV advertisement that began running on December 21, 2021. He has now spent over $2 million
on TV advertisements, yet he has not registered as a candidate. Under Federal law, Mr.
McCormick is required to file a Statement of Candidacy with the Federal Election Commission
(“FEC” or “Commission”) within fifteen days of raising or spending $5,000 in support of his
candidacy. This filing requirement serves a vital public interest: alerting the general public when
an individual has decided to seek federal office and begins to raise and spend money to advance
their candidacy. Because it has been more than fifteen days since Mr. McCormick spent a large
sum of money on TV advertisement buys, the Commission should immediately investigate
whether Mr. McCormick has spent over $5,000 on aqtivities that went beyond merely “testing
the waters,” and has thus triggered candidacy for federal office without disclosing his candidacy

to the Commission as required by law.



FACTUAL BACKGROUND

According to public reports, David McCormick announced his Intentlon to form an
exploratory committee for the U.S, Senate seat in Pennsylvania on December 20, 2021." Mr,
McCormick reportedly planned to reglster an entity called the “Friends of Dave McCormick
Exploratory Committee” with the IRS at that time, to support his activities as he weighs a bid for
the seat.?

Although Mr, McCormick has not formally declared his candidacy, he has taken concrete
steps 10 advance his candidacy. Mr. McCormick reportedly spent over $535,000 on December
20,2021 for at least one TV advertisement that began running on December 21, 2021.” He now
has two TV advertisements on the air.* In fact, according to media spending analysis, Mr,
McCormick spent $659,130 on TV advertising that began on December 21, 2021 and an
additional $909,049 on TV advertising that began on December 28, 2021.° Mr, McCormick’s TV
advertisements have no purpose other than to boost his name recognition and demonstrate his
fitness for office, such as by touting his business und military experience. The advertisements
display the disclaimer: “Paid for by Friends of Dave McCormick Exploratory Committee,™

Mr, McCormick has taken several other steps that suggest he has decided to run for

Senate, He recently bought a house in Pennsylvania, stepped down from his position as CEO of a

! See The Pennsylvania Inquirer, " David McCormick s taking his (st public steps to run for Senate and joln
tumultuous GOP primary" (Dec, 20, 2021), hitps://www . inquirer.com/politics/pennsylvanin/david-mecormick-
running-for-us-sennte-pn-2022-20211220.hitml,

?See ld

* AdImpact Politics Tweet (Dec, 20, 2021), hitps:/twitter.com/Adimpact_Pol/status/ 1472953903 38162686075 -20.
4 AdImpact, McCormick TV Advertisement 1, hitps://host2 adimpact.com/admo/viewer/5205075; Adimpagt,
MeCormick TV Advertisement #2, htps/Most2.adimpact.com/udimoryigwer/5209327.

Y In addition, Mr, McCormick has committed $421,381 for ndvertisements that began running on January 4, 2022
and $123,087 for advertisements that are set to run beginning January 11, 2022, See Lxhibit A,

© Adimpact, McCormick IV Advertisement /1, ttps://host2.odimpact.com/adme/ylewer/5205675; Adlmpagt,
MeCormick 1V Advertisement #2, hitps:/host2.adimpacteom/admo/ylewer/5209327,
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hedge fund, and has met with state party leaders and donors.” Mr. McCormick also reportedly
began retaining a campaign team as of mid-December 2021.

LEGAL ANALYSIS

An individual becomes a “candidate” for purposes of the Federal Election Campaign Act
of 1971, as amended (the “Act™) upon receiving contributions or making expenditures in excess
of $5,000 to influence their election for federal office.’ Such individuals must file a Statement of
Candidacy with the Commission within fifteen days of meeting the threshold for becoming a
“candidate.”!”

Commission regulations allow potential candidates to collect contributions and make
expenditures outside of the $5,000 candidacy threshold solely for the purpose of “testing the
waters.”!! This so-called “testing-the-waters allowance” only applies to activity a candidate
conducts “solely for the purpose” of “determining whether [the] individual should become a
candidate.”'? The exemption is not available to individuals who have already decided to become
candidates, to activities that indicate an individual has decided to become a candidate, or to
activities that are “relevant to conducting a campaign.”'?

The Commission has previously determined that once an individual “has moved beyond

the deliberative process of deciding to become a candidate, and into the process of planning and

7 See Newsweek, “David McCormick Resigns From Hedge Fund Ahead of Likely U.S. Senate Run in Pennsylvania”
(Jan. 3, 2022), https://www.newsweek.com/david-mccormick-resigns-hedge-fund-ahead-likely-us-senate-run-
pennsylvania-1665165.

8 See Politico, “Hope Hicks, other Trump alums join hedge-fund exec's Senate camp” (Dec. 22, 2021),
https://www.politico.com/news/202 1/12/22/trump-alums-david-mccormick-staff-525935 (“David McCormick's
roster of campaign staffers and consultants for the Pennsylvania Senate race includes Hicks, Trump's longtime
aide.”; “Hedge fund executive David McCormick is expected to launch his Pennsylvania Senate candidacy with the
help of former top advisers to former President Donald Trump.”).

®See 52 U.S.C. § 30101(2); 11 C.F.R. § 100.3.

1952 U.S.C. 30102(e)(1); 11 C.F.R. § 101.1(a).

'""11 C.F.R. §§ 100.72, .131.

21d. §§ 100.72, .131.

137d. §100.131(b).




scheduling public activities designed to heighten his political appeal to the electorate, then . . .
 the activity would cease to be within the exemption, and candidacy would arise.”'*

Mr. McCormick to date has spent over two million dollars to distribute biographical
television advertisements across the state of Pennsylvania. Both the type and amount of this
spending indicates that the activity cannot possibly fit within the testing-the-waters exception.
Television advertisements by their very nature have no legitimate exploratory purpose. The point
ofa TV advertisement, like any other form of general public advertising, is to increase a
candidate’s name recognition and appeal. Mr. McCormick’s advertisements are designed to do
precisely that.

Though Mr. McCormick’s advertisements carefully avoid calling him a candidate for the
U.S. Senate seat in Pennsylvania, the advertisements clearly intend to boost Mr. McCormick’s
name recognition to advance his candidacy. The advertisements boast about Mr. McCormick’s
qualifications in the same manner the public sees in countless other candidate advertisements—
by touting his business accomplishments, military record, and dedication to Pennsylvania. One
advertisement even features Mr. McCormick speaking directly to the camera, saying: “This is a
battle for the heart and soul of America, and we have to win.”'> Mr. McCormick spent over $1.5
million to run at least one advertisement in December 2021 alone, right after announcing the
exploratory committee. Indeed, the disclaimer on the advertisements makes clear that they were
péid for by the exploratory committee, which Mr. McCormick formed specifically in reference to
his potential Senate bid. The advertisements are clearly in connection with Mr. McCormick’s

Senate candidacy.

' Advisory Opinion 1981-32 (Askew).
15 Adimpact, McCormick TV Advertisement #2. https://host2.adimpact.com/admo/viewer/5209327.




Mr. McCormick’s activity has gone far beyond the scope of what the Commission has
recognized as acceptable testing-the-waters activity. He has spent an enormous sum of money—
over two million dollars—to advance his candidacy. It appears Mr. McCormick has decided to
run for Senate, and he has certainly exceeded the narrow testing-the-waters exemption that the
Act and Commission regulations allow. His television spending is not in connection with the
“deliberative process of deciding to become a candidate.” Rather, it is intended to heighten Mr.
McCormick’s political appeal to the Pennsylvania electorate in support of his bid for U.S.
Senate. Mr. McCormick has plainly triggered candidacy under the Act, yet he has failed to file
any paperwork with the Commission declaring his candidacy.

Mr. McCormick reportedly spent over $500,000 on December 20, 2021 to place at least
one TV advertisement that was designed to advance his candidacy. Accordingly, he has missed
the deadline to file his Statement of Candidacy within fifteen days of exceeding the $5,000
expenditure threshold, which was January 4, 2022. Mr. McCormick’s failure to comply with the
law denies transparency to the voters of Pennsylvania.

REQUESTED ACTION

In light of the foregoing, the Commission should immediately investigate whether Mr.
McCormick did in fact violate the Act, and if so, the exact date that his candidacy began. If a
violation is found, we respectfully request the Commission compel Mr. McCormick to comply
with the disclosure requirements imposed upon him as a federal candidate and fine Mr.

McCormick the maximum amount permitted by law.

Sincerely,

Jasor Henry, Executive Director, Pennsylvania Democratic Party
229 State Street, Harrisburg, PA 17101



! Pest rtow

SUBSCRIBED AND SWORN to before me this sixth day of January, 2624

Hispe Qs Locgi

Notary Public

Commonwealth of Pannsylvania - Notary Seal
SuzanAnn Bogden, Notary Public
. . " Allegheny County
My Commission Expires: My commission expires October 5, 2023
Commission number 1013640

ﬂa—% 5’ 2023 Member, Pennsylvania Associaiion of Netaries




BEFORE THE
FEDERAL ELECTION COMMISSION

Jason Henry, Executive Director, Pennsylvania Democratic Party
229 State Street, Harrisburg, PA 17101

Complainant,
V.

Mehmet Oz
2771 Philmont Ave.
Huntingdon Valley, PA 19006

Doctor Oz for Senate
2771 Philmont Ave.
Huntingdon Valley, PA 19006

Oz Media, LLC
77 Fort Washington Ave., Suite 7-435
New York, NY 10032

Respondents.

COMPLAINT

This complaint is filed pursuant to 52 U.S.C. § 30109(a)(1) against Dr. Mehmet Oz,
Doctor Oz for Senate, and Oz Media, LLC (together, “Respondents™). Dr. Mehmet Oz is a
candidate for U.S. Senate and a television personality. Dr. Oz has hosted a television talk show
called “The Dr. Oz Show” for over 12 years and has commercialized his name and brand over
many years in the public spotlight. Now, Dr. Oz is capitalizing off these corporate resources in
his campaign for U.S. Senate. At the core of federal campaign finance law is the rule that
candidates may not accept corporate contributions. The risk of violating this law is especially
high when the candidate has vast corporate resources at his disposal. Already at the launch of Dr.

Oz’s Senate campaign, the line between Dr. Oz’s campaign and his media enterprise is blurred at
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best. The campaign’s logo is effectively identical to the logo of The Doctor Oz Show. Dr. Oz is
using his talk show’s website domain as his campaign website. And Dr. Oz now uses the social
media accounts he built to promote his personal and business brands for campaign purposes.
Accordingly, corporate entities affiliated with Dr. Oz (including Oz Media, LLC) may have
made impermissible in-kind contributions to Doctor Oz for Senate by lending these and
potentially other resources to the campaign. Federal law also prohibits a corporation from using
its name or marks to facilitate the making of contributions to a federal candidate. Oz Media, LLC
may have violated this law by allowing its logo to be used in connection with Doctor Oz for
Senate’s fundraising efforts.

It is not unique that a TV personality is running for elected office. It is not unique that Dr.
Oz has widespread name recognition. What is unique is that Dr. Oz is overtly capitalizing off
commercial brands and resources to obtain an unfair advantage. The Federal Election
Commission (the “Commission”) should investigate: (1) whether Dr. Mehmet Oz and Doctor Oz
for Senate have violated the law by accepting corporate in-kind contributions; (2) whether Oz
Media, LLC and any other corporate entities have made impermissible in-kind contributions to
Doctor Oz for Senate; and (3) whether Oz Media, LLC and any other corporate entities have
used their names and/or marks to facilitate the making of contributions to Doctor Oz for Senate.

FACTUAL BACKGROUND

Dr. Oz is a candidate for U.S. Senate. His principal campaign committee, Doctor Oz for

Senate, filed its Statement of Organization with the Commission on November 30, 2021 . Since

announcing his candidacy, Dr. Oz has launched a campaign website (https://doctoroz.com),

placed campaign advertisements, and promoted his campaign on social media. It appears that

1 See FEC, Statement of Organization of Doctor Oz for Senate, https://docquery.fec.gov/cgi-
bin/forms/C00795930/1550278/.




Doctor Oz for Senate may have used several corporate assets and resources to produce its
campaign materials.
Campaign Logo

First, the campaign’s logo is essentially identical to the logo of The Doctor Oz Show. The
show’s commercial‘logo features the words “The Dr. Oz Show” in a box, in various color

combinations (see examples below). The entity Oz Media, LLC owns the trademark for the

show’s name and logo.?

Example 1°: Example 2*:

2 See, e.g., U.S. Patent and Trademark Office, Trademark no. 77962674,
https:/tmsearch.uspto.gov/bin/showfield?f=doc&state=4805:6k3ote.2. 1.

3 [MDb, The Dr. Oz Show, https:/www.imdb.com/title/tt 1442070/,

4 TV Series Finale, The Dr. Oz Show: Renewed for Seasons 11 and 12, Through 2020-21 Season,
https://tvseriesfinale.com/tv-show/the-dr-oz-show-renewed-for-seasons- 1 1-and-1 2-through-2020-21-
season/comment-page-3/.




Example 3%:

THE DR.

The campaign logo is essentially identical to The Dr. Oz Show’s commercial logo. The
campaign logo features the words “Dr. Oz” and “U.S. Senate” in the exact same boxed design,
using an identical looking font, in various color combinations (see examples below).

Example 1°; Example 27:

U.S. SENATE

U.S. SENATE

> TV Everyday, The Dr. Oz Show, https:/tveveryday.com/the-dr-0z-show-august-26-202 1 -thursday/.
¢ Doctor Oz for Senate Website, https://doctoroz.com/.
THd.




Example 3%

U.S. SENATE

The campaign appears to have used the exact design of The Dr. Oz Show’s logo. It
simply removed the word “The” and replaced “Show” with “U.S. Senate.” Yet a search of the
U.S. Patent and Trademark Office database did not identify any trademarks owned by Doctor Oz
for Senate. And The Dr. Oz Show trademark is still owned by Oz Media, LLC.

Campaign Website

Second, Dr. Oz’s campaign website lives at the same URL that hosted The Dr. Oz Show

website since at least 2010: https://doctoroz.com.’ The registrant of the domain “doctoroz.com”

is Oz Media, LLC.'°

8 YouTube, Doctor Oz for Senate, https://www.youtube.com/watch?v=YjJbQQZQcaA.

? The Dr. Oz Show premiered in 2009. See IMDb, The Dr. Oz Show, https://www.imdb.com/title/tt1442070/.

19 See ICANN, Registration Data Lookup Tool, Search term: “doctoroz.com,” https://lookup.icann.org/lookup; see
also Who.is, Domain Lookup Tool, https://who.is/whois/doctoroz.com (listing the registrant of doctoroz.com as
“OzMedia, LLC, c/o Davis & Gilbert LLP”).




In fact, the website that now houses the campaign was dedicated to promoting The Dr.
Oz Show and Dr. Oz’s brands for over a decade, from 2010 through November 29, 2021—the
day before he announced his candidacy for Senate.'' As one media outlet aptly described it, “Dr.
Oz replaces talk show website with official campaign for Senate seat in PA.”!* See Exhibit A for
several screenshots of archived versions of doctoroz.com before it was converted into a
campaign website. Curiously, The Dr. Oz Show’s website appears to have moved to the domain

https://www.drozshow.com in December 2021. While this domain existed before December

2021, it simply redirected to what is now the campaign website (doctoroz.com). See Exhibit B.
Building a website inevitably involves significant costs—buying the domain, coding the

website, and hosting it, all of which were presumably covered using corporate funds for over a

decade.

Campaign Social Media Accounts

Third, Dr. Oz is using multiple social media accounts to promote the campaign that were
previously used to promote The Dr. Oz Show and Dr. Oz’s commercial brands. The campaign
website links to Facebook!?, Twitter'*, YouTube'?, and TikTok'® accounts. While these accounts
now post campaign content, they were promoting The Dr. Oz Show as recently as November
2021. The prior content of these accounts suggests the accounts might belong to a corporate

entity and/or might have been curated with corporate resources.

I See Politico, “Dr. Oz Announces Senate Bid to His Millions of Followers™ (Nov. 30, 2021),
https://www.politico.com/news/2021/11/30/dr-oz-announces-senate-bid-523530.

12 KYW News Radio, “He’s running: Dr. Oz replaces talk show website with official campaign for Senate seat in
Pa.” (Nov. 30, 2021), https://www.audacy.com/kywnewsradio/news/local/dr-oz-replaces-talk-show-website-
pennsylvania-senate-campaign.

13 Facebook, Dr. Mehmet Oz, https://www.facebook.com/droz.

14 Twitter, Dr. Mehmet Oz, https://twitter.com/DrOz.

15 YouTube, Doctor Oz, https://www.youtube.com/user/DoctorOz.

16 TikTok, Dr. Oz, https://www.tiktok.com/@dr_oz?lang_en.
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Campaign Ad
Fourth, Doctor Oz for Senate appears to have used corporate resources in the campaign

launch advertisement. The video features numerous photos and clips that appear to be from The
Dr. Oz Show, including several clips that include The Dr. Oz Show logo.'” It is unclear whether

Doctor Oz for Senate licensed this content from the copyright owner or whether Dr. Oz simply

used the content given his access to corporate resources.
LEGAL ANALYSIS

Corporations are prohibited from making contributions to federal candidates and their

authorized committees under the Federal Election Campaign Act of 1971, as amended (the
“Act”)."® The Act and Commission regulations define “contribution” as “any gift, subscription,

loan, advance, or deposit of money or anything of value made by any person for the purpose of

influencing any election for Federal office.”'® “Anything of value” includes in-kind

contributions, defined as the provision of any goods or services without charge or at a charge that
is less than the usual and normal charge for such goods or services.”” The Act also prohibits
candidates from knowingly accepting or receiving any corporate contribution.’' In other words, a
campaign may not accept or use corporate resources or assets without paying fair market value
for such use. Otherwise, an impermissible corporate contribution results. Moreover, the

Commission has specifically determined that a corporation’s name, trademarks, and service

7 See YouTube, Doctor Oz for Senate, hrtps:/‘www.youtube com ‘watch™v=YJbOOZQcaA.

BQUSC. §30UE IICFR §114200)
PS2USC. §30101(BXAXi) sewabso 11 CFR § 100.51(a)
B 11CFR § 100.5Ndx!)

B 2USC. §)011%a)



marks are things of value owned by the corporation, and that authorizing a committee to use

them constitutes an in-kind contribution.22

Doctor Oz for Senate is using valuable resources for campaign purposes that appear to
belong to Oz Media, LLC and/or other corporate entities. First, the campaign repurposed the
logo for The Dr. Oz Show, a trademark that is owned by Oz Media, LLC. Pursuant to
Commission precedent, this would constitute a prohibited in-kind contribution if the corporate
entity or its agent authorized such use. Even if the campaign is not using the trademark itself,
given the slight variation in wording, an in-kind contribution likely resulted when the campaign
used The Dr. Oz Show’s logo design, which was developed and promoted with corporate
resources. Second, the campaign is using as its website a domain that is owned by Oz Media,
LLC. This also results in an in-kind contribution unless the campaign is paying fair market value
to rent the domain. Even then, the question arises of whether corporate resources were used to
develop the website. For example, if Oz Media, LLC paid a software developer to build out the
website and the campaign took over all of that infrastructure, a corporate in-kind contribution
would result. Third, Dr. Oz’s social media accounts appear to have been used for corporate
purposes prior to his candidacy and have now been repurposed to support his campaign. The
Commission should investigate whether these accounts were curated and promoted with
corporate resources, which could result in an impermissible in-kind contribution. Fourth, the
campaign uses several photographs and video clips in its launch advertisement from The Dr. Oz
Show. Photographs are copyrighted by default—meaning an in-kind contribution resulted here

unless the campaign paid to license the content.

22 See, e.g., FEC Adv. Op. 2007-10 (Reyes); FEC, Factual and Legal Analysis at 4, MUR 7302 (Tom Campbell for
North Dakota, et al.); FEC Factual and Legal Analysis at 10-11, MUR 6110 (Obama Victory Fund).
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In short, Dr. Oz’s campaign appears to be capitalizing off of corporate résources from Dr.
Oz’s time as a television personality. The risk of impermissible corporate contributions is
especially high here, where the candidate himself appears to have some control over the

corporate entities that own assets from The Dr. Oz Show and Dr. Oz’s other enterprises.

Similarly, the Commission has asserted that “neither a corporation nor its agents may use
the corporation’s names, trademarks, or service marks to facilitate the making of contributions to
a federal political committee, and a federal political committee may not knowingly accept or
receive facilitated contributions.”? If Oz Media LLC or any other corporate entity authorized the
campaign to use The Dr. Oz Show’s name, logo, and trademark, those entities may have violated
the law by facilitating contributions to a federal candidate. The campaign has co-opted The Dr.
Oz Show’s logo as its own logo and has also used the show’s logo and name in at least one
advertisement. The video that features The Dr. Oz Show’s name and logo appears on the
campaign’s website immediately above a campaign solicitation. The campaign also uses the co-
opted logo on its donation page. See Exhibit C for screenshots. As with the above discussion of
in-kind contributions, the risk of corporate facilitation here is unique because the candidate has

corporate resources at his disposal. And he appears to use them.

It apparently was not enough that Dr. Mehmet Oz would start his campaign with
celebrity-level name recognition. His campaign is capitalizing off The Dr. Oz Show and
potentially using corporate resources and assets to gain an unfair advantage. The blurred line
between Dr. Oz’s campaign and business is unacceptable and contrary to the spirit and letter of

the law.

Z FEC Adv. Op. 2007-10 (Reyes); see also 11 C.F.R. § 114.2(f).

9



REQUESTED ACTIO-N
In light of the foregoing, the Commission should immediately investigate whether
Respondents did in fact violate the Act and Commission regulations through impermissible
corporate in-kind contributions and corporate facilitation of contributions to a federal candidate.
The Commission must give this investigation the highest priority. It is imperative to stop |
ongoing violations and safeguard the integrity of the U.S. Senate election in Pennsylvania. If a
violation is found, we respectfully request the Commission enjoin Respondents from further

violating the law and fine Respondents the maximum amount permitted by law.

Sincerely,

Jason’ Henry, Executive Director
Pennsylvania Democratic Party
229 State Street, Harrisburg, PA 17101

(ywam e~ ealﬂz, /?fz/mwé,/z/a/yuzo

, 7 6,4, emr 9\ & Q;l ‘
SUBSCRIBED AND SWORN to before me this Sixth day of Janurary, 2021

)&(/62444 ﬂ%a/ {W]ﬂm’

Notary Public

Commonwealth of Pennsylvania - Notary Seal
SuzanAnn Bogden, Notary Public

;L al 2 s Allegheny County
My Commission Explres. My commission expires October 5,2023
Commission number 1013640

J Membet, Pennsylvania Assoclation of Notarles
Ao 5, 2023
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Exhibit A

Archived home page of doctoroz.com, Feb. 26, 2010 (via web.archive.org)
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Archived home page of doctoroz.com, May 27, 2016 (via web.archive.org)
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Archived home page of doctoroz.com, Nov. 2, 2020 (via web.archive.org)
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Archived home page of doctoroz.com, Nov. 29, 2021 (via web.archive.org)
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Exhibit B

Archived home page of drozshow.com, June 9, 2021 (via web.archive.org)

INTERNET ARCHIVE

Loading...

https ://www, drozshow.com/ |
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First archived instance of content on drozshow.com. Dec. 2. 2021 (via web.archive.or
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Exhibit C

Home page of doctoroz.com, Dec. 9, 2021 — Showing the campaign launch video. featuring The
Dr. Oz Show’s name and logo, immediately above a campaign solicitation

EOZI ABOUT + MEDIA  ISSUES STORE  CONTACT US VOLUNTEER DONATE

ABOUT DR. OZ

Dr. Oz is a world class surgeon, fighter, and
health care advocate. He's spent the last 30
years in medicine taking on powerful
special interests and telling people like it is
- that you have the power to change your
life for the better.

WATCH MY >
ANNOUNCEMENT

1o cure Washington!

If you've saved your payment information with WinRed, your donation will go through immediately.
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Doctor Oz for Senate donation page, Dec. 9, 2021 (https://secure.winred.com/doctor-oz-for-
senate/homepage) — Showing the co-opted logo immediately above a campaign solicitation

DR.

o

U.S. SENATE

I’ve spent my career in medicine
working to empower people to
take control of their own lives.

The government wants to tell you how to live
your life, provide for your family, and make your
heaith care decisions. | believe YOU should be in

control.

‘SUPPORT MY CAMPAIGN TODAY

s

to take back the power and feel like you are in
control of YOUR life again

$1,000 [l $2900 (RN

Your contribution will benefit Doctor Oz for
Senate

Make this a monthly recurring donation

Dr. Oz is committed to putting the power
back in the hands of the people. He

oo wrmis b Tadem tlam RN ANanble A onmns
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